
Trusted supply chains 
build trusted products

Virtue is good, but validation is required
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Supply Chain Stories – Trusted Supply Chains Build Trusted Products

When shopping for dietary supplements
and natural foods and beverages, consumers have more 
choices today than ever before. Natural products used to be 
niche—now they’re mainstream. 

With wellness trending and consumers increasingly 
demanding clean-label, sustainably produced, health-pro-
moting products, CPG brands big and small are seeing 
dollar signs in this market. Hence, Big Pharma is snapping 
up legacy supplement brands, conventional food corpora-
tions are launching organic SKUs, and countless startups 
are launching into the red-hot natural products space.

On one hand, broader product selection is great for 
consumer choice. On the other, if shoppers aren’t fully 
informed about how to research and understand what goes 
into a product, they may unwittingly be bamboozled by 
brand messaging and unaware of untrustworthy practic-
es to cut costs and impact quality. After all, unregulated 
on-package buzzwords such as “natural”, “sustainable” or 
“farm-fresh” don’t necessarily reflect the quality inside—or 
the integrity of the company behind the product. 

However, savvy conscious consumers are aware of 
this and scrutinize the details, they’re unwilling to guess or 
gamble on quality. They want assurance that what they put 
inside their body is truly safe, wholesome and health con-
ferring—and that the supplements, foods and beverages 
they purchase have a positive impact on the environment 
and producer communities. Frankly all consumers deserve 
quality, the guesswork should be removed.

To identify brands that practice what they preach and 
products that deliver on label claims—and to keep subpar 
offerings out of their shopping carts—today’s consumers do 

their homework. They scrutinize ingredient lists, Supple-
ment Facts and Nutrition Facts panels, and third-party 
seals. They research companies online. They expect brands 
to be transparent, believing that those worthy of trust 
should have nothing to hide.

For product developers and brand owners committed 
to top quality, conscious consumerism presents ample 
opportunities to extol their virtues and excel in the market-
place. Now more than ever, they have a captive audience of 
wellness-focused, sustainability-minded shoppers willing to 
hear their pitch. The COVID-19 pandemic has only expand-
ed the potential customer base by prompting many Ameri-
cans to prioritize and proactively manage personal health. 

But in order to deliver the high-quality, safe, effica-
cious supplements and the nutritious, natural, clean-in-
gredient foods and beverages that consumers demand, 
brands depend upon trustworthy, validated quality 
supply chains. Though consumers interact mainly only G
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when designing products. With more consumers today looking 
to nutrition to support better health, nutraceuticals and natural 
food ingredients in hot demand and a growing number of 
companies naturally want to play in this space. But vetting one’s 
supply chain is critical to delivering on brand promise. Food 
and supplement supply chains are rife with suppliers looking to 
make a quick buck, ingredients can be peddled as something 
greater or different than what they claim.

For example, on the supplements side, a “natural” 
ingredient could be spiked with a synthetic analogue; 
a botanical may be grown in substandard conditions, 
resulting in a lower concentration of the health-promoting 
active. For food, it could be an “organic” component that’s 
not actually organic, or an ingredient containing a lot less 
plant-based protein or fiber than advertised. Unfortunately, 
there may be some ingredients sold that contain what they 
claim to include, but may be cut with other more available 

with end products, trust is built at every touchpoint from 
seed to shelf to mouth. 

Therefore, product developers must make certain 
that each ingredient they use, whether that’s a standard-
ized botanical extract, a whole-food-derived excipient or 
a gluten-free, organic ancient grain, is what it claims to 
be. Brands need to build relationships with ingredient 
suppliers and contract manufacturers whom they trust are 

sourcing the right raw materials via the right methods and 
invest in testing and validation, ensuring the preservation 
of supply chain integrity––the whole way through to the 
finished product.

Key tenets of trust
Just as there are thousands of CPG brands marketing supple-
ments, foods and beverages, there are a tremendous variety of 
ingredient suppliers and contract manufacturers to choose from 

“Safe and nutritious foods are key to nourishing our  
communities. Ardent Mills is cultivating the future of specialty 
grains and plant-based ingredients, operating with reliability 

and integrity every day to earn trust.” 
—Kelley Kaiser, External communications manager at Ardent Mills

The true 
meaning 
of trust

Leading ingredient suppliers  
and contract manufacturers  
explain what trust means  
to their businesses
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or less costly ingredients to stretch the supply and reduce 
the price.  Avoiding unscrupulous suppliers requires an 
investment in quality. 

So how can product formulators and brand owners 
trust the legitimacy, quality and efficacy of the ingredients 
they source? By investing in quality. This means testing 
your ingredients and working with top-tier, transparent, 

ethical suppliers and contract manufacturers that are 
committed to quality and authenticity. To find trustworthy 
partners, brands too must do their homework, just as con-
sumers do. With diligent vetting, they can separate those 
worth working with from those that are questionable or 
downright deceitful. 

Trustworthy ingredient suppliers and contract man-
ufacturers share several common attributes—well-estab-
lished business practices, values and commitments that 
underscore their legitimacy. Let’s explore these now. 

Transparent and traceable sourcing
When conscious consumers shop for dietary supplements 
and natural foods and beverages, a big part of their vetting 
process is looking closely at ingredients. This includes defining 
attributes and priorities for your products to meet consumer 
expectations and choosing optimal ingredients for your for-
mulations that meet those consumer needs. Many shoppers 

today look for simple, pronounceable, whole-food-based com-
ponents—the stuff that, to use industry parlance, yields a clean 
label, and for other products the focus is on verifiable health 
benefits and traceable, transparent sourcing stories. 

But they also care about how ingredients are pro-
duced. For instance, are they non-GMO and grown organi-
cally or regeneratively? Were the farmers paid fairly for their 
labor? Does the sourcing of these ingredient harm indige-
nous grower communities in any way? 

For brand owners to share this information with con-

“Since its inception, BioCell has earned consumer trust through 
investments in research and development, clinical studies,  
intellectual property, and marketing activities, generating  

considerable goodwill and consumer recognition.” 
—Suhail Ishaq, President, BioCell Technology

The true 
meaning 
of trust

Leading ingredient suppliers  
and contract manufacturers  
explain what trust means  
to their businesses



also important to validate the right test is performed for 
the right substance and right purpose. In this way, when a 
finished-product manufacturer or contract manufacturer 
receives an ingredient, they can have confidence in what 
they’ve purchased. And if they do their own testing, the 
results will sync up.

Science-backed efficacy
For dietary supplement formulations, ingredients do more 
than just nourish the body. They support specific biologi-
cal processes that promote health—that is, if they are the 
expected ingredient and are trusted to deliver claimed 
benefits. Validating purity, efficacy and benefits requires 
testing and clinical studies if a product is to include health 
claims. Leading ingredient suppliers commit significant 
R&D resources to not only develop health-beneficial actives 
but also toward conducting high-quality clinical studies to 
confirm and understand their activity and study benefits. 

More and more, companies are including human 
clinical trials in their suite of efficacy research, the results of 
which they eagerly share with potential CPG partners. This 
is especially the case with branded ingredients, which can 
offer added assurance for product formulators—and end 
consumers—that a dietary supplement can actually confer 
the benefit it claims to. 

Meticulous recordkeeping 
Dietary supplements, food and beverages must be  

sumers, their ingredient suppliers and contract manufac-
turers must be transparent about their own sourcing—and 
brand holders need to verify. Some suppliers are vertically 
integrated, owning their own farms or working closely with 
select farmers to cultivate the raw materials they then pro-
cess into finished ingredients. Others may not be vertically 
integrated in the traditional sense, yet they have tightly 
managed, well-documented supply chains that tell them 
exactly how and where the components are produced.

No matter the precise way a supplier or contract man-
ufacturer has set up its supply chain, a trustworthy one will 
be transparent about it, readily communicating its practic-
es to product developers and brand owners. Some even 
offer total traceability from each seed to sale of finished 
ingredient. In turn, supplement, food and beverage brands 
essentially inherit their suppliers’ and co-packers’ transpar-
ency and traceability, which they can utilize to market the 
integrity of their own offerings. 

Testing, testing, testing 
The first thing to understand is that the brand holder is 
ultimately responsible for the quality, integrity and efficacy 
of their products, that their products safely deliver what 
they say. Their vetted suppliers are key partners. The best 
ingredient companies and contract manufacturers are com-
mitted to ensuring beyond a shadow of a doubt that their 
offerings—which will ultimately end up in consumers’ bod-
ies—are exactly what they purport them to be. This requires 
more than just overseeing a farm plot or accepting one of 
their own supplier’s word that, yes, this is the ashwagandha 
or omega-3-rich seed oil they ordered. 

To guarantee integrity, trustworthy firms test their 
components rigorously at multiple stages along an ingredi-
ent’s journey throughout what’s known as chain of custody. 
Using a range of validated assays, they check for purity and 
the presence of heavy metals, molds and other contami-
nants. For standardized botanical ingredients, they make 
certain that the correct concentration of actives is present. 
Oftentimes each test is performed numerous times. It is 
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to address any problems that arise, and follow them  
to the letter.

To further garner trust, these companies can share 
such records with product formulators and brand owners 
should they ask. This is yet another form of transparency 
and traceability that companies should look for when vet-
ting potential supplier and co-packer partners, as they are 
key building blocks of a trustworthy supply chain. 

Third-party certifications
When establishing trust, reputable ingredient suppliers 
and contract manufacturers don’t expect prospective 
partners just take their word for it. They acquire specific 
third-party certifications that affirm their commitment to 
quality. These include any number of facilities certifica-
tions, as well as product assurances such as GRAS (gener-
ally recognized as safe) determinations. 

To back up in-demand product attributes that brands 
want to share on labels, suppliers will often have certifications 

produced in accordance with current good manufac-
turing practices (cGMPs), as mandated by the Food and 
Drug Administration (FDA). And as FDA sees it, through-
out the arc of a finished product’s journey from raw ma-
terial to store shelves, if a process, procedure or test isn’t 
written down, it didn’t happen. In addition, the FDA Food 
Safety Modernization Act (FSMA) is in force to protect 
for safety and provide uniform traceability practices. 

While the steadfast documentation required for cGMP 
compliance may be onerous, it goes a long way to-
ward establishing trust up and down the supply chain. 
Thus, ingredient suppliers and contract manufacturers 
know that for finished-product formulators and brand 
owners to view them as trustworthy, they must comply 
with regulations, maintaining exacting records of every 
last protocol, operation, shipment, equipment check, 
cleaning and laboratory assay. They write out detailed 
standard operating procedures (SOPs), including plans 

“By working directly with companies that support  
our clean-label initiatives, we can continue to support  

consumer demand and provide ingredients to  
companies creating high-quality products.” 

—Laurie Wittenbrink, Global marketing manager, RIBUS Inc.

The true 
meaning 
of trust

Leading ingredient suppliers  
and contract manufacturers  
explain what trust means  
to their businesses

https://www.fda.gov/food/guidance-regulation-food-and-dietary-supplements/food-safety-modernization-act-fsma
https://www.fda.gov/food/guidance-regulation-food-and-dietary-supplements/food-safety-modernization-act-fsma
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To that end, leading suppliers and contract man-
ufacturers provide a suite of services to aid product 
developers toward delivering high-quality, innovative, 
clean-label—and, in the case of supplements, effica-
cious—offerings to the marketplace. Available assistance 
may involve ideation, formulation, technical support, pilot 
testing, market research, claims compliance, branding or 
marketing. Add to that, many dietary ingredient suppli-
ers have invested in proprietary standardized ingredient 

development, where those ingredients have been used in 
independent clinical studies that prove efficacy and sup-
port product label claims. Supplement and natural food 
and beverage companies are wise to take advantage of 
these added value investments and services as they forge 
fruitful, lasting partnerships with ingredient suppliers and 
contract manufacturers built upon a foundation of quality 
practices and trusted relationships.

such as USDA Organic, Non-GMO Project Verified, Certified 
Gluten-Free, kosher or halal. These and many other third-party 
seals set up formulators to develop finished supplements, 
foods and beverages that, depending on the other ingredients 
in the formulation, may also carry the respective certification. 

Service beyond supply  
and manufacture 
Nominally, ingredients suppliers provide brands and 

contract manufacturers specified ingredients for fin-
ished goods–supplements, foods and beverage–but 
suppliers often offer product developers and brand 
owners even more in the way of added value services. 
They may not deal with consumers directly, but it 
behooves their business to ensure consumers can trust 
the finished products that contain their ingredients or 
result from their efforts.  

“A conscious business is one that demonstrates  
character—it is authentic, transparent and  

proactive and has a clear set of values.” 
—Steve Holtby, President and CEO, Soft Gel Technologies Inc.

The true 
meaning 
of trust

Leading ingredient suppliers  
and contract manufacturers  
explain what trust means  
to their businesses



Let’s build tomorrow together.

ArdentMills.com

You’re looking ahead, toward new possibilities and growth. We can help. We offer the  

industry’s leading portfolio of flour and grain-based ingredients, backed by unparalleled expertise.  

And our team cares deeply about your success—which means you’re in good hands every step of the way. 

Together, there’s no limit to what we can achieve. That’s the promise of Ardent Mills.

TOGETHER WE RISE.

© 2020 Ardent Mills, LLC

http://ardentmills.com
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Answer: Ardent Mills offers a bake-lab consultation  
and pilot testing resources to help with ideation,  
formulation, scaling and rapid commercialization.  
We’re a single-point supplier and a full-service product 
development partner all in one.

How do you work with clients/customers to help produce 
quality trusted products? Are you able to support 
packaging claims to help drive consumer education and 
trust in products? Briefly describe how you collaborate 
with customers to create trusted products. 

Answer: In addition to providing ingredients with sustainable, 
gluten-free, and environmentally aligned supply chains, 
Ardent Mills has developed safe handling labels that are 
easy to read and can help customers with best practices 
for handling flour when baking or cooking. They serve to 

educate our customers about minimizing food safety risks 
when using flour products at home.  

Do you offer services that serve specialized 
nutritional needs? Can you support 

certifications (Kosher, USDA Organic, 
non-GMO, gluten free, sustainable, 
ethically farmed, etc.)? Briefly describe.

Answer: We understand that today’s consumers 
want highly individualized nutritional approaches to 

achieve their personal definitions of optimum health. Ardent 
Mills is committed to nourishing the next generation of 
baking and culinary solutions to meet the evolving needs of 
our customers, and we’re passionate about being the leader 
in organic wheat flour. 

Most recently, Ardent Mills announced the launch of 
its Keto Certified Net Carb Flour Blend for keto and low 
carb baked applications. We also have gluten-free dietary 
formulations including Gluten-free 1-to-1 All-Purpose Flour 
and Gluten-free Pizza Flour.  

Our USDA-certified organic flours are milled from 
wheat grown under stringent requirements. Still, we go 
beyond flour.

From Ancient and Heirloom Grains that offer the  
benefits of whole grain nutrition, to branded products  
like Sustagrain® barley, we offer a variety high-fiber and 
heart-healthy formulations.

What specific services, business practice, or unique 
ingredient supply chain does your business provide  
to ensure trust, transparency and integrity for the  
manufacturer of branded consumer products?

Answer: At Ardent Mills, we ground ourselves in data and 
insights to ensure we’re providing the best innovative  
ingredients consumers seek. Now more than ever, 
consumers have the ability to choose foods 
that align with their individual values. We 
support this activity by providing  
manufacturers ingredients that are 
directly related to their interests,  
especially through our work with  
quinoa and organic products. 

With the acquisition of the Andean 
Naturals brand and its quinoa processing  
operations, Ardent Mills is proud to offer the 
world’s broadest portfolio of quinoa varieties and  
formats, backed by our commitment to sustainability. For 
every 1,000 acres planted of our North American Colorado 
Quinoa, for example, approximately 366M gallons of water 
are saved. That’s the equivalent of 555 Olympic sized pools! 

With our South American varieties, we also work  
closely with local farmers who are committed to  
sustainability, building soil health and operating with  
100% rain-fed fields.  

Quinoa continues to experience market growth, and 
we’re excited to support manufacturers with the ingredients 
customers seek. Furthermore, we back those resources with 
sustainable supply chains and operate as a trusted partner 
to help manufacturers grow and innovate.  

As a service provider, ingredient supplier, or quality testing 
service, what are essential value-added services do you 
offer that support trusted supply chains? Briefly describe.

Ardent Mills
www.ardentmills.com
Contact: Kelley Kaiser, External  
Communications Manager
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www.biocelltechnology.com
BioCell Collagen™ variously in name and/or design, are trademarks of BioCell Technology, LLC, 
and are registered in the United States and other jurisdictions. 
(Pat: https://www.biocellcollagen.com/patents)
© 2021 BioCell Technology LLC. All rights reserved. 

Nature’s Premier Collagen and Hyaluronic Acid Matrix

BioCell Collagen® Clinical Dosage: 1g daily
• Reduces facial lines and wrinkles*
• Reduces crow‘s feet*
• Improves skin elasticity*
• Reduces skin dryness*
• Boosts skin collagen & hyaluronic acid*

BioCell Collagen® 
Clinical Dosage: 2g daily
• Promotes joint comfort and mobility*
• Promotes cartilage health and stimulation*
• Promotes synovial fluid health*
• Boosts hyaluronic acid
• Promotes post-workout recovery* (3 g)

http://www.BioCellTechnology.com
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Answer: Dietary supplement CPG brands that use the Bio-
Cell Collagen® ingredient in their finished consumer prod-
ucts can substantiate specific structure-function claims 
based on clinical evidence with regulatory compliance.

Dietary supplements that contain a daily dosage of 1 gram 
of BioCell Collagen® can substantiate:
• Reduces facial lines and wrinkles*
• Reduces crow’s feet*
• Improves skin elasticity*
• Reduces skin dryness*

• Boosts skin collagen and hyaluronic acid*
 

Dietary supplements that contain a daily 
dosage of 2 grams of BioCell Collagen® can 
substantiate:

• Promotes joint comfort and mobility*
• Promotes cartilage health and stimula-
tion*

• Promotes synovial fluid health*
• Boosts hyaluronic acid*

Do you offer services that serve specialized nutritional 
needs? Can you support certifications (Kosher, USDA 
Organic, non-GMO, gluten free, sustainable, ethically 
farmed, etc.)? Briefly describe.

Answer: BioCell Collagen® can support products state-
ments such as Self Affirmed GRAS, Patented Ingredient, 
Non-GMO, Hormone & Antibiotic Free, Gluten Free, Can be 
NSF Sport Certified, No Major Allergens, Hypoallergenic 
Produced only in the USA & Germany.

What specific services, business practice, or unique 
ingredient supply chain does your business provide to 
ensure trust, transparency and integrity for the manu-
facturer of branded consumer products?

Answer: BioCell Technology is the IP licensor and 
supplier of the branded ingredient BioCell Collagen®.  BioCell 
Collagen® is composed of a matrix of naturally-occurring 
hydrolyzed collagen II peptides, chondroitin sulfate, and hy-
aluronic acid, which was proven effective in multiple human 
clinical trials. BioCell Collagen is excellent for your skin and 
joint health. Since BioCell Technology does not sell consum-
er packaged goods, we partner with CPG brands to 
bring BioCell Collagen® containing finished 
products to market under our licensing 
model. It creates a win-win scenario for 
the entire supply chain to the consumer, 
who we ultimately want to keep happy.  

As a service provider, ingredient  
supplier, or quality testing service, what 
are essential value-added services do you 
offer that support trusted supply chains?  
Briefly describe.

Answer: Branded ingredients, particularly clinically proven 
ones like BioCell Collagen®, offer tremendous value from 
the supply chain to consumers in today’s dietary supple-
ment market. From clinically substantiated claims to a 
supply chain that is only in the US and Europe

How do you work with clients/customers to help pro-
duce quality trusted products? Are you able to support 
packaging claims to help drive consumer education and 
trust in products? Briefly describe how you collaborate 
with customers to create trusted products. 

BioCell Technology LLC
www.BioCellTechnology.com 
Contact: Suhail Isahq, President 

https://www.biocellcollagen.com/
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RIBUS, Inc.
www.ribus.com
Contact: Laurie Wittenbrink, Global Marketing Manager 
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demonstrated the ability to produce finished products 
using RIBUS’ ingredients. Secondly, RIBUS co-founded 
the Clean Label Alliance to provide free technical sup-
port for producers looking to make clean label dietary 
supplements. 

How do you work with clients/customers to help pro-
duce quality trusted products? Are you able to support 
packaging claims to help drive consumer education and 
trust in products? Briefly describe how you collaborate 
with customers to create trusted products. 

Answer: Assistance offered is in the production 
area, plus labeling recommendations on our 
ingredients. Consumer facing packaging 
claims is outside of our arena. Along with 

other industry leaders, RIBUS started the 
Clean Label Alliance to collectively serve 
nutraceutical producers seeking to de-

velop or transition to clean labels by pro-
viding support and problem-solving solutions. 

By offering free tech support, more companies 
can support the growing consumer demand to understand 
label claims and what they choose to put in their body, and 
purchase for their household.

Do you offer services that serve specialized nutritional 
needs? Can you support certifications (Kosher, USDA 
Organic, non-GMO, gluten free, sustainable, ethically 
farmed, etc.)? Briefly describe.

Answer: Yes, we pride ourselves on staying current with 
our USDA Organic, Non-GMO Project Verified, Kosher and 
Gluten Free certifications.

What specific services, business practice, or unique 
ingredient supply chain does your business provide to 
ensure trust, transparency and integrity for the manu-
facturer of branded consumer products?

Answer: By focusing on providing clean label ingredients 
for our customers we work with like-minded companies 
throughout the supply chain to ensure proper testing, 
certification and proper protocols are followed. RIBUS 
provides transparent contract manufacturing location 
information, does extensive testing, expands testing as 
new issues arise, and even tests the product 
identification.

RIBUS produces rice-based ingre-
dients, which provide solutions for 
conventional, natural and Certified Or-
ganic foods and dietary supplements. 
By utilizing the entire grain (the hull and 
bran), we are helping to sustain the earth. 
Through patented processes, we can cre-
ate natural, gluten free, hypo-allergenic ingredi-
ents. Rice hulls are a natural source of silica, one of 
the most effective anti-caking agents in use today. 

As a service provider, ingredient supplier, or quality 
testing service, what are essential value-added ser-
vices do you offer that support trusted supply chains? 
Briefly describe.

Answer:  RIBUS supports its food and supplement cus-
tomers with training, formulation assistance and techni-
cal help. We have the RIBUS Certified Contract Manufac-
turers Program that was designed to help train, then to 
recognize and support contract manufacturers that have 



www.soft-gel.com • sales@soft-gel.com

We make softgels.  Various shapes, sizes, and colors.  Custom and stock formulas.  Solvent-free.  

That’s all we do.  In a GMP-certified U.S. facility.  We do one thing and we do it well.  By choosing 

us as your softgel contract manufacturer, you can concentrate on what you do best.

If we may have your attention for a moment, we’ll make you the center of attention.  Contact us today.

Delivering custom and branded softgels, naturally.™

https://www.soft-gel.com/about/
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With increasing globalization of the multi-layered and 
complex supply chain, frequent and thorough checkpoints are 
an integral and critical part of supplier qualification. We have 
developed our own protocol for testing and qualifying individual 
batches of raw material for ingredient identity, safety and purity, 
validating ingredients are ready for product production. With a 
strong network of ingredient suppliers, Soft Gel can offer faster 
turnaround times for formulation quotes and finished goods, 
often helping to obtain better pricing for customers.

Record keeping and documentation are crucial components 
to ensure GMP compliance and continued certification. We have 
formal training programs in place to ensure that personnel have 
a thorough knowledge of GMPs and SOPs and follow them. Writ-
ten SOPs detail specific instructions for manufacturing products, 
including validation of all procedures—manufacturing, packag-
ing, laboratory testing, and cleaning.

How do you work with clients/customers to help produce 
quality trusted products? Are you able to support pack-

aging claims to help drive consumer education 
and trust in products? Briefly describe how 

you collaborate with customers to create 
trusted products. 

Answer: We can assist companies with new 
product development from start to finish. 
When partnering with Soft Gel Technologies, 

Inc., we can assist with research, real-time stabili-
ty data, and marketing resources. We maintain com-

plete and detailed batch records for traceability purposes.
Effective communication is a key factor in developing 

a successful working relationship with our customers. Our 
skilled and experienced sales team strives to understand what 
issues are most important to a prospective customer which 
then informs a business proposal built to encompass these 
key motivating factors, promoting clarity and understanding 
of a customer’s expectations.

Do you offer services that serve specialized nutritional 
needs? Can you support certifications (Kosher, USDA 
Organic, non-GMO, gluten free, sustainable, ethically 
farmed, etc.)? Briefly describe.

Answer: Soft Gel has been audited by Islamic Services of Amer-
ica (ISA) and conforms to Halal standards for the production of 
specifically Halal certified products, which ensures there is no 
trace of pork or pork derivatives and other forbidden ingredients.

What specific services, business practice, or unique ingredi-
ent supply chain does your business provide to ensure trust, 
transparency and integrity for the manufacturer of branded 
consumer products?

Answer: Soft Gel’s primary focus as a contract manufacturer has 
always been providing marketers with premium quality dietary 
supplements in a soft gelatin capsule delivery system, special-
izing in difficult to encapsulate ingredients. We are 
unique in that we have several exclusive brand-
ed products that can be used in formulas. 
Quality is constantly monitored throughout 
every step of our manufacturing process. 
Complying with current GMP regulations, 
Soft Gel has been certified through NSF’s 
Dietary Supplement Certification program, 
including GMP for Sport™ since 2007, and the 
Natural Products Association (NPA)/UL since 2000 
(when it was NNFA). 

Inspection and packaging processes are automated, many 
with new, state-of-the-art equipment, including metal detection, 
for our customers’ ease of mind. Additionally, this equipment  
makes our processes more efficient, improving overall product 
quality. We constantly upgrade the output and performance of 
our equipment, utilizing performance metrics through our ERP 
system to concentrate on continuous improvement.

As a service provider, ingredient supplier, or quality testing 
service, what are essential value-added services do you offer 
that support trusted supply chains? Briefly describe.

Answer:  It is our responsibility as a dietary supplement man-
ufacturer to ensure that our products contain the intended 
ingredients and are absent of contaminants. This is achieved 
through a combination of extensive testing, thorough supplier 
qualification, and ingredient traceability. 

Soft Gel Technologies, Inc.
www.soft-gel.com
Contact: Steve Holtby, President and CEO


