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Re-think media. 

Re-think your business plans. 

Re-define success. 
Take control of your future. Engredea will get you there. With personalized, custom-built 

e-media platforms that deliver lead-generation, engagement with your key clients, and 

metrics every step of the way. Engredea delivers ROI and guides 21st century brands. 

Control your destiny with a cafeteria-style selection of media platforms that best suits 

your brand. Tell your story when you want to tell it—no edit calendars to dictate your 

messaging!  It’s all about customization. Have a unique story to tell? 

•  CONTENT MARKETING is the premier way to share who you are. Content Marketing 

delivers your brand’s marketable difference to the world by affiliating your brand 

with relevant stories, news and information. Help weave your message through our 

editorial coverage on newhope360.com, telling your story, sharing your attributes, and 

expressing your unique offerings. 

•  WEBINARS give you the authority to tell your story, delivering your new science  

and tech-innovations to an engaged and target-rich audience—while procuring  

1st-generation leads directly to you. 

•  WHITEPAPERS, emailed directly to the in-box of thousands of industry professionals, 

aligns you as an innovator and educator in your field.

•  eNEWSLETTERS deliver analysis and insights to manufacturers daily and weekly. 

•  CONFERENCE SPONSORSHIPS align your brand with thought leaders and  

high-level education. 

•  ENGREDEA, the industry’s broadest trade show, co-located with Natural Products 

Expo West, brings the entire industry value chain to your doorstep, with networking 

opportunities that make it the absolute must-attend event of the year. 

We’ve got it all. Let us build your brand in the industry in a way you can actually measure, 

and watch your business grow. Every day. Engredea delivers success to you. 

Call your sales representative for your custom program 
and take your business into the 21st century.

Katy Kinsella 
Integrated Media Account Executive 
303.998.9319 
Katy.Kinsella@penton.com 
Eastern USA

Cathy LaClair
Integrated Media Account Executive 
303.998.9410 
Cathy.LaClair@penton.com 
Western USA, Canada

http://www.engredea.com
http://www.newhope360.com
mailto:Katy.Kinsella%40penton.com?subject=Engredea%20Media%20Kit%20Inquiry
mailto:Cathy.LaClair%40penton.com?subject=Engredea%20Media%20Kit%20Inquiry
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DIGITAL OFFERINGS

Newhope360.com/supply is the daily destination for 
manufacturers seeking news, innovation, ingredients, and 
everything related to the supply chain of the nutrition industry.

Formerly NPIcenter. The leading global online information 
resource with competitive intelligence and industry news.

All the news analysis and formulation ideas you’ve come to 
expect from thought leaders around the industry.

Research, publishing and consulting firm delivering nutrition 
industry intelligence and strategic insights.

The leading source for news, data, and trends in the natural 
products, nutrition and integrative health industries.

Concise, authoritative reports on select ingredients and  
market sectors.

A complete range of custom services: Lead generation, digital 
analytics, and mobile apps.  

MOBILE APP

3

EVENTS

The only trade show that represents the entire value chain from 
supply to shelf.

Open your Anaheim experience with the revitalized mission of 
the premier education and networking conference for the health 
and nutrition industry. Innovation has a new home as Nutracon is 
reinvigorated.

The exclusive conference where nutrition industry executives 
discuss strategic issues, market conditions, competitive challenges 
and branding/product strategies.

A teaching program, offered by New Hope Natural Media’s 
Engredea franchise, that helps companies in the healthy and 
natural products industry prepare for international business 
especially in the United States.

Audience Includes
Nestlé

Kraft Foods 
Pfizer

Pharmavite  
Amway

Hershey  
The Hain Celestial Group  

NBTY
The Kellogg Company  

Del Monte Foods  
The Coca-Cola Company 

Herbalife
Pepsico

and many more

PORTFOLIO SOLUTIONS Engredea provides integrated media solutions connecting ingredient suppliers, 
manufacturers, and service providers in the global nutrition industry.

http://www.engredea.com
http://www.newhope360.com/supply
http://www.newhope360.com/supply
http://newhope360.com/engredea-news-analysis
http://www.newhope360.com/fiapp
http://newhope360.com/nutrition-business-journal
http://www.nbjsummit.com/nbj14/public/Content.aspx%3FID%3D1052642%26sortMenu%3D109000
http://www.nbjsummit.com/nbj14/public/Content.aspx%3FID%3D1052642%26sortMenu%3D109000
http://newhope360.com/catalog/monographs
http://www.pentonmarketingservices.com
http://www.engredea.com
http://www.engredea.com/engredea14/public/enter.aspx
http://pages.nextinnovationsummit.com/NPIS14
http://www.nbjsummit.com/nbj14/public/enter.aspx
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Engredea Trade Show: From Supply to Shelf
Engredea, co-located with Natural Products Expo West, is the only trade show in the 

world that offers the full value of supply to shelf.

• Engredea’s Hosted VIP Program matches buyers, innovators, and business developers 

with CPG clients.

• Engredea embodies integrity and compliance. All exhibitors must pass New Hope 

Natural Media’s rigorous Standards Program. No other show has such strict 

 admission criteria.

• Entire value chain in one place – Engredea is co-located with Natural Products  
Expo West, the world’s largest natural and organic products trade show.

Education
• Engredea Conference—These hard-hitting seminars focus on a variety of best 

practices; navigating the shifting regulatory landscape; evolving marketing strategies 

in an increasingly digital world; and the latest, most salient trend data to help your 

business find the edge it needs to grow. 

• Hosted Education Sessions—The Hosted Education Session (HES) is an outstanding 

opportunity for an exhibiting company to present exciting new information and  

in-depth analysis on the topic of their choice in a one-hour seminar or panel format.  

The room rental, set-up and standard audio/visual set are included with this opportunity. 

HES sponsors are included in pre-show marketing and are provided ROI information  

post-show.

Hosted VIP Program
Streamlining the business process, the Hosted VIP program facilitated over 100 private 

meetings at Engredea 2012 & 2013, improving value both for CPG product developers & 

buyers, and exhibiting clients.

Hosted VIP companies have included Danone Global, Hain Celestial, PepsiCo, Shaklee, 

Unreal Brands, Threshold Enterprises, Estée Lauder, Claremont Foods, Blackmore’s, Novartis.

A dedicated Engagement Director facilitates these meetings, consulting CPG buyers and 

innovators directly on their product development requirements.

Available Opportunities
Exhibit Space  
Sponsorships 

Marketing Partnerships 
Hosted Education Sessions

Custom Industry Events  
Email Marketing

Engredea.com banner ads
Promotional Videos

Show Directory Map Ad

EVENTS

Education: March 6-9, 2014
Exposition: March 7-9, 2014
Anaheim, CA
www.engredea.com

http://www.engredea.com
http://www.engredea.com
http://www.engredea.com
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Engredea Show Profile
• Attendees include 9,000+ brand managers, formulators, product developers and 

senior executives who drive finished goods innovation

• Product developers, manufactures, buyers and scientists attended from the Top 
100 CPG Lists for Food, Beverage and Vitamin/Supplement manufacturing

 • 75% of attendees in 2013 were finished product manufacturers  
(see Buyers by Business Type chart)

• 70% of attendees in 2013 are directly involved in ingredient purchasing and/or 
product development (see Buyers by Job Function chart)

5

EVENTS

Education: March 6-9, 2014
Exposition: March 7-9, 2014
Anaheim, CA
www.engredea.com

Priority Points Program
Participating in Engredea and other New Hope Natural Media marketing programs will help 

your company earn Priority Points that determine the order in which booth and/or hotel 

reservations are made for the Engredea Trade Show and the Natural Products Expos.

Current Points + Past Points = Total Priority Points
Current points are given for the Engredea Trade Show contracted booth space, 

sponsorship participation, and non-trade show integrated marketing solutions as 

outlined below. Current points are applicable to the current year only; e.g. after 

Engredea 2012, each exhibitor will accumulate only one past point for all participation  

at the 2013 show. 

Past points are based on the number of years a company has exhibited at the Engredea 

Trade Show (formerly SupplyExpo) and Natural Products Expos (Asia, East and West) 

since 1992 (exception: Expo East 2001 exhibitors received two points); Healthy 

Foods International Expo in 2008; Natural MarketPlace/Natural Products Association 

MarketPlace beginning in 2009; and the Natural Products Pavilion at Club Industry 

beginning in 2010. A maximum of one point is earned for each past show. 

 Engredea Trade Show
 Contracted Booth Space Points

 Each 10’ x 15’, 10’ x 10’, 9’ x 10’, or 8’ x 10’ space  
 contracted for the Engredea Trade Show 1

 Sponsorship Participation  
 at the Engredea Trade Show

 Platinum Level Sponsor 3

 Gold Level Sponsor 2

 Silver Level Sponsor 1

%   FOOD MANUFACTURER

  
   %   DISTRIBUTOR 
 

%   SUPPLEMENT MANUFACTURER 
 

%   BEVERAGE MANUFACTURER

   %      SUPPLIER 
 

   %      OTHER MANUFACTURERS 
 

   %      PERSONAL CARE 
 

   %      BUSINESS SERVICES 
 

Buyers by Business Type

%   PRODUCT DEVELOPMENT

  %    COMPANY EXECUTIVE 
(CEO, COO, CFO, OWNER, PRINCIPAL, PARTNER) 

%   BUSINESS DEVELOPMENT 
 

%   RESEARCH

%   SALES

%   MARKETING/BRAND MANAGER

%   REGULATORY/OTHER

%   OPERATIONS

%   BUYER

Buyers by Job Function

http://www.engredea.com
http://www.engredea.com
http://www.engredea.com
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NEXT Innovation Summit
For more than 15 years you’ve counted on Nutracon to provide cutting edge science 

and product innovation education. This year we’re upping the ante. The NEXT Innovation 

Summit (formerly Nutracon) will bring together luminaries from the nutrition, health, and 

technology industries to wax prophetic on the macro forces and integral science shaping 

our business and world.

• How is technology changing the way consumers buy products and services?

• What ideas are shaping the national consciousness around health and nutrition?

• Why do some products and businesses fail while others experience exponential growth?

• What’s NEXT in science and production innovation?

EVENTS

Education: March 5-6, 2014
Hilton Anaheim
Anaheim, CA
www.nextinnovationsummit.com

Education Tracks
Wednesday: Big Ideas sessions

This exciting new track represents a significant shift in how we present content at this 

conference. In this fast-paced afternoon the entire conference audience will listen to 

not just one, but five keynote-worthy presenters speak passionately about macro forces 

changing the way we innovate and do business. From globalization and the circular 

economy to personalized healthcare and hand-held technologies, we live in a world 

where change is the only constant.

Thursday: Themed tracks dive deep into important issues, trends, and science 

shaping innovation

Track 1: Evolution & Macro Forces

Track 2: Growing on Trend

Track 3: Integral Science

Sponsorship Opportunities
nextinnovationsummit.com/sponsor 

Keynote Sponsorship
Education Track Sponsorship
NutrAward Reception
Tabletop Exhibits

%  RESEARCH & DEVELOPMENT

  % COMPANY EXECUTIVE 
 (CEO, COO, CFO, OWNER, PRINCIPAL, PARTNER) 

% BUSINESS DEVELOPMENT 
 

% OTHER

% SALES

% MARKETING/BRAND MANAGER

% SCIENCE/FORMULATION

% REGULATORY

Attendees by Job Function

http://www.engredea.com
http://www.nextinnovationsummit.com%20
http://www.nextinnovationsummit.com%20
http://www.nextinnovationsummit.com/sponsor
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Market QuickStart
Market QuickStart, an international teaching program offered exclusively by New Hope 

Natural Media’s Engredea group, that helps companies in the healthy and natural 

products industry prepare for international business especially in the United States. 

Focused on companies providing healthy ingredients for supplements, food, beverage 

and personal care, this 1.5 day workshop brings international experts to discuss 

regulations, markets and opportunities, how to communicate to the press, best practices 

in this crowded space, quality and supply issues and other critical topics with leading 

organizations wanting to learn how to improve their international business.

The NBJ Summit
The NBJ Summit is the premier leadership event for progressive nutrition industry CEOs, 

investors and thought leaders. It attracts over 300 of the nutrition industry’s brightest 

minds and most influential power brokers for unparalleled education, strategic thinking 

and discussion on the progress, opportunities and challenges facing the industry.

For 17 years The NBJ Summit has provided unparalleled education and a tremendous 

venue for thoughtful leaders to establish strategic relationships and grow the potential of 

their businesses. 

EVENTS

July 22-25, 2014
St. Regis Resort
Dana Point, CA
www.nbjsummit.com

http://www.engredea.com
http://www.nbjsummit.com%20
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MOBILE APP

DIGITAL SOLUTIONS

The Revolution Will Be Digitized
Productivity warriors today consume information on screens, not pages. We all use our 

smartphones, tablets and laptops to access the news, data and insights we need to stay 

ahead in our jobs and in front of the competition. 

Opportunity knocks here for companies looking to differentiate themselves by utilizing 

multiple platforms to reach prospects and serve their customers. 

In today’s digital media world, more engaged readers can now be quantified – we know 

who reads articles, we know how long you remain on the page, we know if you click 

through to an advertisement. 

Know-it-alls. That’s us. 

Engredea and Functional Ingredients are leading this revolution in the nutritional-

ingredients sector by being the first media company to offer an editorial app for 

smartphones and tablets, from Macs to Droids. Since we launched the Functional 

Ingredients app in October 2012, already we’re finding a more highly engaged reader – 

average number of articles read is up to six times more on the app compared to average 

website metrics. We have engagement and we can prove it. 

The Functional Ingredients app offers easy shareability – with just one click you can 

email a story to a colleague or post it to your favorite social media outlet. You can save it 

as a favorite. You can watch videos. You can access super-premium content in our store. 

Our eNewsletters provide targeted looks at a range of industry segments. Sign up for 

innovation in your in box, and choose a daily or weekly delivery. 

All stories for our digital media applications flow from the supply channel on 

newhope360.com – the industry’s only website that covers the entire value chain from 

supply to shelf. Fueled by editors from Functional Ingredients and Nutrition Business 

Journal, the Supply-to-Manufacturer Channel is a daily destination for manufacturers 

seeking news, innovation, ingredients, and everything related to the supply chain of the 

nutrition industry. 

The information age is digital. Our media platforms offer you a convenient and engaging 

way to reach readers in a way that fits their lifestyle in and out of the office. 

Our strategy is designed to help you grow your business through insights and wise 

counsel from industry thought leaders and our stable of editors and reporters. 

Welcome to the new media age.

TODD RUNESTAD

Editor-in-Chief

trunestad@newhope.com

@ToddRunestad

http://www.engredea.com
http://www.newhope360.com
mailto:trunestad%40newhope.com?subject=Engredea%20Media%20Kit%20Inquiry
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The First Mobile App to Market for Daily 
Engagement with Industry Intelligence

Download at newhope360.com/fiapp

Functional Ingredients Mobile App
Ad positions are available on a monthly basis

Share of Voice           $1,500

Title          $3,000

For iPad, iPhone & Android Specs: 
728 x 90, 320 x 50, 300x1250

728 x 90

320 x 50

Easy to navigate sections guiding you to the latest developments in: 

The Functional Ingredients 

free app delivers compelling 

strategic, innovative  

and scientific content about 

functional ingredients and their 

applications in  

consumer products. 

Engaging articles, blogs and 

videos dive deep into related 

stories on newhope360.com, 

updated daily to all Apple and 

Android devices. 

14

MOBILE APP

DIGITAL SOLUTIONS

• News

• Beverages

• Ingredients

• Science

• Regulatory

• International news

• Probiotics

• Omega-3s

• Events

• Videos

http://www.engredea.com
http://www.newhope360.com/fiapp
http://www.newhope360.com
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2014 Digital Coverage Calendar 
To better serve our audiences and our advertisers, the editors of Functional Ingredients 

and newhope360.com will weave the following content themes into our online 

properties on a daily, weekly and monthly basis in 2014. This new approach to educating 

our audiences will help you more effectively position your ingredients with corresponding 

content and make your value proposition more relevant to your target market. 

•  Labels, certifications

•  Trends, data

•  Transparency

•  Innovations / reviews

We will cover the following themes from the ingredient level all the way through the 

value chain from manufacturers to retail and consumers:

All information flows from newhope360.com to the Functional Ingredients app – 

available for all mobile devices including smart phones and tablets. Look for daily 

updates and organize your professional life in the following content categories: 

•  Heart

•  Weight

•  Digestion

•  Performance

•  Energy

•  Aging

•  Stress/sleep

•  Vision

•  Women

•  Children

•  Beverages

•  Science

•  Omega-3s

•  Probiotics

•  Ingredients

•  Regulatory

•  International

•  Video

DIGITAL SOLUTIONS

Every quarter we will provide savvy companies with content marketing opportunities  

in specific areas of high interest to manufacturers and marketers around the world. 

Content marketing:

•  Cultivates deep customer loyalty, meaningful conversation and brand awareness

• Changes user behavior and strengthens customer relationships

•  Educates customers on your story – mission, marketable difference, cause- 

driven initiatives

• Reaches new, engaged customers

• Generates leads

Ask about sponsored content opportunities in the following areas, or discuss concepts with 

your integrated media sales consultant. 

CONTENT MARKETING OPPORTUNITIES

Our shared belief   
      is that  everyone  
   deserves an 
informed choice  
about whether or not to  
 consume genetically  
     modified organisms.

                                                                       –Nongmoproject.org 

GMOs matter because they are the pinnacle 
achievement of industrial agribusiness. They’ve 
taken the culture out of the equation, which 

means taking people out too ...
 –Jeremy Seifert, director of GMO OMG  (2013)

There’s a false sense of security in 
buying from co-ops. If a product isn’t 

organic, there’s a good chance it 
contains GMOs. We educate 

customers through our website, 
newsletters, and social media.

–Kari Bradley, General manager,  
Hunger Mountain Co-op

Groups representing the 
natural products industry 
must support mandatory 

GMO labeling. Period. 
–Ben Martin Hors, Grocery buyer, 

LifeSource Natural Foods 

 I really think 
it’s going to 

take some work  
to get GMO labeling 

legislation passed. Clearly, the forces 

–Scott Otte, Operations manager,  
Country Sun Natural Foods 

 Globalized industrialized 
food is not cheap: It is too 
costly for the Earth, for the 
farmers, for our health…  

–Vandana Shiva,  
physicist and activist 

We need to keep educating. 
Our customers want to know 
what’s in the food they eat and 

where it comes from ...  
We provide information through 

our Facebook page and our six-
times-a-year publication, The Beet .”

–Robyn O’Brien, General manager of Putney Food Co-op  
on continuous education

Then the Supreme Court opened the door for the 
patenting of plants, preventing farmers and 

researchers from saving seed. Soon after 
chemical and pharmaceutical companies 

gobbled up the vast majority of 
independent seed companies ... 

– Seedmatters.org

NON-GMO VOICES WEIGHING IN… 

A SPECI AL THANKS  
TO OUR SPONSORS

We’d also like to give a big thank you to the   
Non-GMO Project,  which continues to be a critical  
force in raising GMO awareness and igniting change.

Adobe Illustrator CS3 Art:
AR2_NG002_NON_GMO_Logo.ai

5 COLORS:
 BLACK  (K 100) 
 PMS 144 C ORANGE  (M 47 + Y 100) 
 PMS 363 C GREEN  (C 76 + Y 100 + K 23.5)
 PMS 283 C LIGHT BLUE  (C 34 + M 6)
 PMS 2747 C DARK BLUE  (C 100 + M 79 + K 8.5)____________________________________________________________________________
DO NOT PRINT:
 KEYLINE (DOES NOT PRINT)
 CALLOUTS (DO NOT PRINT)____________________________________________________________________________

____________________________________________________________________________
DO NOT MATCH THIS PRINT FOR COLOR - USE PANTONE CHIPS____________________________________________________________________________

KEYLINE: INDICATED IN MAGENTA; DOES NOT PRINT
TYPE & BORDER: WHITE

KEYLINE DOES NOT PRINT.
INDICATES WHITE BORDER
AROUND LOGO ART.

3/8”

Probiotics 

Non-GMO

Contract Manufacturing 

Sustainability 

Omega-3s

Weight Management 

Aging 

Brain/Mood/Cognitive

Blood Sugar Management

http://www.engredea.com
http://www.newhope360.com
http://www.newhope360.com
http://newhope360.com/functional-ingredients
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 eNewsletter Subscribers Total Open Rate 

 Engredea Daily 12,020 22.88%

 NBJ/Engredea Weekly 17,242 24.82%

 FI eNews 9,121 29.47%

*Source: Eloqua Reporting System
468 X 60 pixels

180 X 150 

pixels

468 X 60 pixels
Innovation in your audience’s inbox!
We deliver daily and weekly eNewsletters that keep our audience engaged and in  

the know. eNewsletter content is linked to the Business News segment on  

newhope360.com, where content appears daily.  
 
eNewsletters
• Engredea Daily: The leading global online information resource for over 12,000 

professionals in the nutraceutical, nutritional, supplements, cosmetic and food 

industries 

• NBJ/Engredea Weekly: The NBJ/Engredea Weekly delivers news & analysis, trends, 

intelligence and commentary to over 17,000 nutrition industry professionals across 

the value chain. Features articles, blogs and videos touching on crucial issues and 

challenges facing the sector

• Functional Ingredients eNews: Sent to over 9,000 manufacturers, this biweekly 

resource delivers the latest on nutrition science news, supplements, functional foods, 

healthy beverages and nutra-beauty products

DIGITAL SOLUTIONS

http://www.engredea.com
http://www.newhope360.com
http://newhope360.com/engredea-news-analysis
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Engredea Daily*

Title:  $3,400 468 x 60 pixels

Sections: $2,500 468 x 60 pixels

Right Rail: $1,500 I 180 x 150 pixels
  $1,200 II 180 x 150 pixels
  $1,000 III 180 x 150 pixels
  $800 IV 180 x 150 pixels

NBJ/Engredea Weekly*

Title: $4,000 468 x 60 pixels

Sections: $3,000 468 x 60 pixels

Right Rail:  $2,000 I 180 x 150 pixels  
 $1,500 II 180 x 150 pixels

  $1,200 III 180 x 150 pixels
  $800 IV 180 x 150 pixels

  Art Requirements

• Max file size 35K

• JPG, PNG, animated GIF and video accepted

• Submit all materials 5 business days prior to campaign to 
NewHopeDigitalAds.com

 FI eNews* (2 times/month) 

Title: $3,000 468 x 60 pixels

Sections:  $2,000 (1st ad) 468 x 60 pixels 
 $1,000 (2nd ad) 468 x 60 pixels 
 $1,000 (3rd ad) 468 x 60 pixels

Right Rail:  $1,500 I 180 x 150 pixels 
 $1,200 II 180 x 150 pixels

  $1,000 III 180 x 150 pixels
  $800 IV 180 x 150 pixels

DIGITAL SOLUTIONS

eNewsletters Rates and Specs

http://www.engredea.com
http://www.NewHopeDigitalAds.com
http://newhope360.com/engredea-news-analysis
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Newhope360.com is the online content home for all New Hope Natural Media B2B 

brands including Engredea, Functional Ingredients and Nutrition Business Journal. The 

site is the premiere digital marketplace where suppliers, manufacturers and retailers 

come together to bring natural, organic and healthy-lifestyle products to life. 

To better allow you to reach your target audience, Newhope360.com will divide into 

a Supply Channel, Retail Channel, Home Channel, and the online store. Fueled by the 

editors from Functional Ingredients and Nutrition Business Journal, the Supply Channel 

is a daily destination for manufacturers seeking news, innovation, ingredients, and 

everything related to the supply chain of the nutrition industry. 

newhope360.com Home Page
Home Page Banner Ads are fixed, exclusive positions on newhope360.com’s home 

page. This position establishes market leadership and premium recognition on the 

channel home page.

Supply Run of Channel— 
Sold as Share of Voice (SOV)
Target the manufacturing audience in the Supply Channel. Run of Channel Banner 

Ads display across the Supply Channel pages for maximum audience exposure, cost-

effectively advancing core marketing initiatives with measureable reach, frequency and 

response rates. Provide highly targeted exposure to motivated, qualified end users

• Build brand awareness

• Support new product launches

• Measure direct response

• Run of Channel is sold as eight SOV independent opportunities. Includes 728x90px 

and 300x250px ads, in a rotation, across top and bottom positions (2 each). You can 

buy multiple SOV units for even greater exposure.

DIGITAL SOLUTIONS

  Home Page Banner

• 728 x 90 + 300 x 250 ads available, sold at a flat monthly rate of $3,000

• 728 x 90, 1 & 2

• 300x250, 1 & 2

  Supply Run of Channel Banners—
  Sold as Share of Voice (SOV)

• One SOV opportunity in rotation, sold at  

a flat monthly rate of $2,000

• 728 x 90, 1 & 2

• 300x250, 1 & 2

http://www.engredea.com
http://www.Newhope360.com
http://www.Newhope360.com
http://www.newhope360.com
http://www.newhope360.com
http://www.newhope360.com
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Whitepapers
See direct results from your whitepaper with this program. We’ll promote your 

whitepaper – technical specs, marketing promotions, relevant science – to our 

subscribers list via newsletters and laser targeted custom emails. Leads are delivered to 

you directly throughout the campaign.

*Lead Generation 365—content remains live for continued downloads. 

Pricing: $5,000 per whitepaper program

LEAD GENERATION

Webinars
Webinars are presented by the newhope360.com or Engredea editorial team, 

focusing on the most relevant issues affecting our industry and offering actionable 

insights that help businesses grow and thrive.

Webinars Include:

• Real-time online access to all leads, survey results and attendee interactions through a 

private, web-based tracking tool

• Three custom registration questions and three exit survey questions for additional 

audience insight

• Recognition in all marketing materials, editorial announcements and social  

media posts

• Lead Generation 365—for one year webinar content remains archived and provides 

continued leads

Pricing: $10,000 - $14,000

eNotices
• eNotices are exclusive, custom messages sent to a targeted segment of New Hope 

Natural Media’s online community

• eNotices Introduce new products, special offers, events, and promotional incentives 

to a highly receptive audience

• New Hope Natural Media’s eNotice program ensures the highest In-Box Delivery Rate, 

compliance with email best practices, and adherence to the Can Spam Act of 2003

Starting at: $2,500

Obesity-related Inflammation and 
Oxidative Stress Mitigation by 
Phytochemicals and Nutrients in 
Milk, Gac Fruit, Black Rice and 
Blueberries  

10005 Muirlands Blvd, Suite G, Irvine, CA 92618 
+1-949-600-9694 | ingredients@chromadex.com

ingredients

ChromaDex®, Inc.

© ChromaDex Inc. All rights reserved.

® ProC   G3
Cyanidin-3-glucoside

TM

TM

Gac
nutra

800.962.7663
845.358.8600  FAX: 845.358.9003

300 Corporate Drive, Suite 14, Blauvelt, New York 10913
www.rfiingredients.com 

Fermented Dietary Supplement Ingredients
Looking Beyond the Probiotic Benefits

Presented by:
RFI Ingredients

Blauvelt, NY

This paper is intended to provide scientific and educational information only. It is not intended
for use to promote or sell any product. The statements herein have not been evaluated by the
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Our Marketing Services group creates custom solutions. Whatever your objective—maximize web traffic, 
manage/generate leads, improve brand leadership, increase industry awareness—we deliver.

Custom Research

Can’t find the research you need? It happens. 

The industry experts at NBJ and Engredea uses 

the smartest methodologies and best available 

technologies to deliver information clients 

need, when they need it. Custom research 

projects are conducted on a case-by-case 

basis and will be scoped prior to quoting price. 

Social Media eListening and Monitoring

What’s All the Buzz About?

Social offers opportunities to build your brand, 

create valuable dialogue with your customers 

and prospective customers, gather competitive 

intelligence, identify valuable content creation 

ideas, generate links to improve your SEO 

results and drive relevant and qualified  

website traffic.

eListening and Monitoring Helps Answer:

• Where is the conversation occurring?

• What is being said online about your brand & 

products?

• Who is saying it? (decision influencers)

• Should we react and how? (influencing the 

influencers)

SearchPressPro

Add Search Engine Optimization (SEO) to 

your press release to help drive traffic to 

your website, generate leads and improve 

your website SEO. SearchPressPro combines 

the best in SEO techniques with reach to 

a syndicated network of 1000+ websites, 

including PR Newswire.

Search Marketing 

Can Your Prospects Find You?

Search Engine Marketing (SEM) is a pillar of online 

marketing and should be a top consideration for 

every website and online marketing strategy. Your 

position in search engine results, whether paid 

or natural, will make the difference in whether 

a prospect buys from you or your competitor. 

Let’s make sure they find you. Don’t leave buyers 

behind. Reach prospects at the moment of 

relevance.

Content Research + eNewsletters +  

Custom Materials

Leverage our content experts and community 

base to produce new and authoritative content.

Mobile

With almost 80% of our nation carrying mobile 

phones, users are accessing information 

anytime, anywhere. This is an opportunity you 

don’t want to miss. Let us help you use mobile 

marketing to increase brand awareness and 

loyalty, generate opt-in databases and provide 

information on your company and products.

Video
Sight, Sound & Motion Sell.

Effective marketing campaigns are increasingly 

including a video component. Video can deliver  

a richer, more compelling story about a company 

or product. Video is a great communicator— 

for product demonstrations and client 

testimonials, to educate clients and to report 

market information.

Websites 
Friendly User Interface, Creative,  

Search Optimized… 

We Build Great Websites. Today’s B2B website 

is a living, breathing, dynamic marketing asset. 

Penton has successfully built more than 196 

websites. We understand the importance of 

starting with a clear marketing strategy and using 

leading technology to build a site that performs.

Additional services include:

• Content Products

• Ask the Experts

• Show Dailies

• Custom Magazine

• Whitepapers

• eBooks

• Essential Guides

• Top 10 Cards

• Podcasts

• Guest Blogging

• Reprints & Content Licensing

Lead Services

• Virtual Events

• In-Person Events

• Multi-City Roadshows

• Targeted Seminars

• eMedia Centers

Lead Qualifying

• Pay-Per-Click (PPC) 

• SEO/PPC Combo Package
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Join our community
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Meet our Editorial Staff

Cécile Coin
+ 33 4 90 82 28 47 
cecile.coin@wanadoo.fr 
Europe

Katy Kinsella 
Integrated Media Account Executive 
303.998.9319 
Katy.Kinsella@penton.com 
Eastern USA

Cathy LaClair
Integrated Media Account Executive 
303.998.9410 
Cathy.LaClair@penton.com 
Western USA, Canada

Thomas Ng 
Regional Sales Manager 
852.5132.8118 
Thomas.Ng@penton.com 
Asia

Erica Stone
Managing Director
303.998.9408 
Erica.Stone@penton.com

Todd Runestad 
Editor-in-Chief,  
Functional Ingredients  
303.998.9220 
Todd.Runestad@penton.com 

Marc Brush 
Editorial Director,  
Nutrition Business Journal 
303.998.9249 
Marc.Brush@penton.com 

Rick Polito 
Senior Editor, 
Nutrition Business Journal 
303.998.9221 
Rick.Polito@penton.com 

Fran Schoenwetter 
Engagement Director 
303.998.9504 
fschoenwetter@newhope.com
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